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Personal Branding and
Value Proposition

Your personal brand is how you showcase yourself to the world—your unique combination of skills, experiences, values, and interests that set you
apart. Building a strong personal brand can enhance your professional presentation, open doors for opportunities, and help you connect with
others.

Key Elements of Personal Branding:

1. Authenticity: Stay true to yourself and communicate your genuine interests and values.

 What are my values, and how are they reflected in my work and interactions with others?
« In what ways does my current personal brand feel authentic to who I am? Where does it
feel misaligned?

2. Consistency: Ensure that your online presence, resume, and networking efforts reflect the same brand message.

« How well does my online presence (LinkedIn, portfolio, social media) reflect my current
skills and career goals?

« Asmy goals and interests evolve, how can I ensure my personal brand consistently reflects
these changes?

3. Visibility: Actively engage in platforms where your target audience is present—social media, professional networks, and industry
events.

« How often am I actively sharing my work, accomplishments, or ideas with others?
 What steps can I take to make myself more visible in the professional communities I'm a part of?

4. Storytelling: Share your journey, including adversity and achievements, to create a meaningful narrative that resonates with
others.

 What aspects of my journey, such as challenges, successes, or personal growth, are important to share as part of my
personal brand?

« How do I want others to feel or think when they hear my story? What emotional connection am I aiming to create with
my audience?

Additional questions for reflection:

« What makes me stand out from others? How can I emphasize this more in my personal brand?

» Are there new skills, experiences, or perspectives I should incorporate into my personal brand as I continue to grow?

« How do I want others (employers, collaborators, peers) to perceive me? Does my personal brand align with that
perception?

o What feedback have I received about my personal or professional presence? How can I use that feedback to improve
my brand?

Personal Value Proposition

A personal value proposition (PVP) is a clear statement that outlines the unique value you bring to potential employers or collaborators. It
articulates your skills, experiences, and what sets you apart in your field. A well-crafted PVP helps you communicate your strengths effectively and
positions you as a valuable asset.

Creating Your Personal Value Proposition:

Identify Your Strengths & Passions: List your top skills, experiences, and achievements that are relevant to your career
goals, and think about what motivates and inspires you.

Understand Your Audience: Consider the needs and preferences of your target employers, clients, or collaborators. What problems
can you solve for them?

Craft Your Statement: Combine your strengths and audience insights into a concise statement that highlights your unique value. Use
this structure:
« Who you are: Your area(s) of interest and key expertise.

« What you offer: The specific skills or experiences that differentiate you.
e The benefit: How your skills solve a problem or add value.

Example of a Personal Value Proposition:

“l am a creative communicator with expertise in crafting engaging narratives across various media platforms. My background in both
research and practical communication strategies enables me to effectively captivate diverse audiences. I thrive in collaborative
environments and am dedicated to delivering innovative solutions that enhance storytelling and foster meaningful connections.”



